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REFUBLICAN 

Waterbury, Conneeticut 
June 21 , 1963 

Cigarets 

Manufacturers begin to get wary. 

The major manufacturers of cigarets 
have decided to drop their advertising 
from college publlcations and football pro¬ 
grams. That is a good thing. It is apparent 
Uut the public disapproves of messages 
»hich may convince young people that they 
should start smoking. Officials of the tobac- 
ro companies say that they have always 
^egarded"smoking as an adult customj This 
statement is hard to reconcile with the 
past policy of presenting alluring adver- 
tisements to young people. Up to now, it 
hppears, the idea has been to raise the 
teenagers to become cigaret addicts. 

There are other indications that the 
cigaret makers are feeling public disap- 
proval. Some concems are said to be con- 
sidering the elimination of atbletes from 
advertising. These plugs always seem ri- 
diculous. They offer pictures of famous 
athletes smoking cigarets when the world 
has known for years that cigaret smoking 
is not good for athletes and has a deleteri- 
ous effect on all human bodies even though 
they do not cause cancer—which is de- 
ha table. 

:: In Canada there has been talk about 
requiring manufacturers to carry a warn« 
ing of the dangers of smoking to health. 

And Canadian companies have decided to 
shiff their Tv and radio advertisements to 
late hoiirs so young people wiU not be 
given the idea that it is just ducky tb take 
Up smoking when still of tender years. 

•> The American Medical Association, which 
ias never been known for brash action« 

•has decided to maintaio it s usual conserva- 
tfvc policy. Its trustees have voted not to 
take a strong position agalhst dvvet 
smoking. They did, however, agree that an 
educational campaign among young people - 
ahould be conducted to wam them of the 
had effécts of smoking. The trustees feel 
that more overwhelming evidence of the 
cancer cause must be found before they 
Will move off hase. 

MIBRCR 

Kcv York, Hev York 
June 21 , .'»963 

A Constructive Step 

Most of the major cigaret companies have decided to 
ttop advertisÉngr in college publications. George V. Allen, 
president of the Tobacco Institute, said "the industry’s posi¬ 
tion haa always been that smoking is an adult custom” and 
that thig ad-cancellation step had been taken "to avold any 
eonfusion or misconception in the public mind as to this 
position . 0 

» doing, the industry is conceding nothing to the 
nealth charges, but is acting to disarm its critics of a peri- 
pheral weapon. Since lt’s a painful step for any manu- 
iacturer to shrink his market even to a small degree, th« 
faet that It’s bemg done voluntarily deserves credit 


MXSSOURIAN 
Coluinbla, Missourl 
June 23, 1963 

A Healthy Sign 

ITS BEGINNING to look as if sports heroes 
are going to have to eam their keep the hard 
way instead of on the basis of how many smoke 
rings they can blow during a one-minute com- 
znerdaL 

Whether from fear of govemment regulatlon 
or maybe because of declining sales since medi¬ 
cal reports have linked cigaret smoking with can¬ 
cer 01 the lungs, most major tobacco companies 
have decided to launch their own brand of self 
regulatlon. Among other things, athletes will be 
elSni nated from cigaret ads. 

Should this happen, baseball stars will be de- 
prived of thousands of dollars for endorsing cer- 
tain brands. Their pictures might be erased from 
the famous Camel dgaret sign in Times Squarc, 
where the paimed faces of sports heroes puff 
smoke rings over Broådway at the rate of 12 a 
minuté. 

Most of the major dgaret manufacturers have 
also dedded to stop advertising in college news- 
papers, magazines, and football programs,, accord- 
lng to George V. Allen, president of Tobacco In¬ 
stitute. Moreover, Canadian tobacco manufac¬ 
turers will shift their dgaret commercials to the 
late evening hours on television and radio. 

The tobacco industry is finally asserting its 
position that smoking is an adult custom. It’s 
about time. 


AMERICA!? 

Chic og o, Illinois 
June 22, 1963 

Tobacca Ads and Youth 

i MERICA iS ONE ti the relativdy few countries kft in 
this world where ehOdrea do not amok*—at kast not 
publiely. About 15 ye«rs ago, someone in the tobacco industry 
. aeriously considered latschmg ** advertising campaign aimed 
at you^gsiers of grade sebool age. Thia hsre-brained idea of 
tome advertising genius, wh« may have beeo smoking the 
wrøng stuff, was w'mely rejecied by th* more “.ature tobacco 
people. 

And now the industry has made auoUier deciiioo, of which 
wc vcicr our *?ho!ehe»rted *npreval Tb« TcUccft institut« 
bas rive«»ed that dg net ui*zu:&ctur*r» u«ve decided 
to stop advertising in college newspaper* and magazines, and 
cm sports programs. It is aiso reported in advertising circks 
that several tobacco companies are considering e limi natin g 
athletes from cigaret ads. 

‘The industry's position has always been that smoking, 
is an adult custom,” said George V. AHen, president of the/ 
Tobacco institut«. We agree with him, and commend ^is 
industry on its latest move. 
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